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A Tal e Of
Two Earls And Others Just Like Them

A life-lo ng race fan, Stew Doty is the Publisher of Racing Promotion Mo nthly, a monthly
newsletter for auto racing pro moters.
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Stawv Doty

By Stew Doty

Guest Columnust

Many fanstakeracingfor granted.We did whenwe wereyoungerN and a fan. We wentto the track,
found a pit full of carsand what seemedo be a goodcrowd, turned our attentionto our favorite
drivers, and that wasthat. We gavethe big picture no morethought. Like mostfans,we justwanted to
seegoodracing.

Now older and with businesexperience aswel asthe perspective of 17 yearspublishingRacing
Promotion Monthly, we see a different picture N onethat evokes admirationat every track we visit.
When a fan, we wereunawarethat just shyof 1,100peopleare the stewardf the sportwe enjoy N
short-trackracing. For readersvho might not stopto wonderaboutsucha thing N aswe did not N
thatOthe approximatenumber of promoters track ownersand managersin our hugecountry of
nearly 300 million that encompassemostof a continent; in a sportthat, by someestimates, counts
more than a half million driversN and easilyquadruplethat, if not more, crewmembersN a mere
1,100soulshold our sporttogether.Without them, thereis no short-trackracing.

Thesepromotes, track owneas, and manages are remarkablepeople and we havethe privilege of
servingthem aseditor of their trade publication.Doing so,we are acquaintedwith the lionOshareof



promoteas, a few nationallyknown, mostknown only locally. But, we do not scorethem base on
fame Only onepromote is a Ostar,@ho fansaskfor HIS autograph,and who had a bobblenead doll
madein his likenes\ the incomparablerecentlyretired Earl Baltes.

Thereis only one Earl Baltes but thereare about1,099EarlsBensonWho is this other Earl? Earl
Bensonis the oppositeEarl of race promotion. Bensorhasownedand promotedhis Watertown,S.

D., track for 30 years.Watertownis not on the national TV weathermap. Benson@3asinoSpeedway
is not well known outsideSouth Dakota. Bensonis not widely known outsidehis community,and that
suitshim justfine.

But, he is typical of the passionatg@eoplewho hold the keysto our sport.Every SundayN yes,
Sundaynight N BensonGsandsare full, or nearlyso.His pits sometime®verflowonto a city street,
and many a hot dog, walkingtaco, soda,and the occasionabeeris consumecdy fans.By day, Benson
is a building materialscompanyexecutive.

By night, and on weekendswith his wife Sandy,whom he callsChairman of the Board,heisa
promoter.

While mostof us canhandleno more than two jobsN our dayjob and our familiesNBenson and
other promoterslike him, somehowhandle promotionin addition to their normal jobs.

Both EarlsN and other promotersN are (or in BaltesGsase recentlywere)stewardf largeparcels
of property on which they pay taxesyeararound. They employseveradozenpeople whomthey pay,
and pay taxesfor. They promoteeventsbringing significanteconomicimpactto their communities.
They do all this with revenuefrom asfew as16 businessightseachyear.

They alsooftenfind themselvegoingtoe-to-toewith bureaucratof everydescription fighting for the
right to continuein businessandto giveracersa placeto race,and fansa placeto watch. Topping it
all, they fight an unpredictableand confusingeisuretime marke, with the limited resource available
to a privately-owned]|ocal retail businessvithout taxpayersubsidy.

We racefansarein their debt for doing thesethings,and thatOwhy we appreciatethis spacegraciously
givenby National SpeedSportNews.

Next seasonwhenyou go to your localtrack, seekout the promoter,track owner,or manager. Shake
his or her hand, and expresgour appreciationfor whatthey do. Get to know him or her personallyN
assomethingmore than the butt of criticismfrom someill-manneredand clueleskeyboard
commandoin a Web forum, or the subjet of hearsayamongdrivers.

If you haveideasabouthow he or shemight increaseyour satisfactiorasa customer sharethem. But
more important, whenyou go out into the community,tell peoplehow much you enjoythe races,and
urge peopleto takein a race.Offer to takenew peopleasyour guestto next weekOscesor encourage
themto sponsorracingwith their businessesntroduce your friendsand neighborsto your Earl,
without whom therewould be no racingnearby.
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